SCS 100 Theme 2: Project 2

Article Choice

The reason I chose the four advertisements that I did was because two of the ads depict violence and two portraits women in a sexual way. As a woman, I was interested in why advertiser chose sexuality to represent the ad. Also, living in a country that seem to rely on violence to solve their issues, it surprises me that the other two ads chose that concept. For instance, look at the Schlage Locks: Ex-girlfriend ad, it shows the woman acting psycho and violent because the man just broke up with her which was why he had to buy the lock to protect himself. As a woman, I look at that ad and feel a bit insulated because I do not want to be portrayed as a crazy person. A lot woman has been in that situation at some point in their life where they have been dumped, however, should we be looked at as crazy because of one bad relationship? Violence does not solve anything and we should not look at something and think it is okay to fight for it, which depict the Coca-Cola Battlefield advertisement.

Assumptions and Observations

Audience. I believe that all the ads are intended towards he male audiences. Schlage Locks: Ex-girlfriend shows a man buying a lock to protect himself towards his crazy ex. OCB: Stick it up shows a beautiful black woman covered in tobacco paper showing that the tobacco paper really sticks. Carl’s Jr: Au Natural show a beautiful blonde walking in a farmer’s market while men stare at her to. Lastly, Coca-Cola: Battlefield shows two Asian men culture getting ready to battle over the Coke machine. Each of those ads has their own message, however they all are intended for the male audience. For example, in the Carl’s Jr: Au Natural ad, why where there only men going crazy over the woman? There were females in the commercial shopping in the market who could have acted the same way, so why didn’t’ they? Another example is the OCB: Stick it up ad. Per KFF.org, 19% of males are smokers where only 14.7% are females. Also, looking at the table, you can see with each country listed, the percentage is higher in males then females. As for the Schlage Locks ad, even though statistic shows that 97% of men are abuser and 1 out of 18 men have been stalked by their partner where the results for women is 1 out of 7, I still believe that the ad is intended towards the male population. The reason for this is because the man was showed that he was scared for his life by his ex-girlfriend. It is showing the male population that this is how women reacts to being dumped. Lastly, per the article Male aggression, “In almost every society men are the one who are overwhelmingly involved in wars,” which bring me to the fact that the Coca-Cola ad is projected for the male audiences. 

Message. The messages being depicted in the advertisements are all diverse in their own unique way. Schlage Locks is showing us the danger of breaking up with a woman where she ended up being violent. Break ups are one of the most difficult thing to do especially if there was an emotional connection with the person, but reacting violently does matters worse. The Coca-Cola ad shows a message of sharing. The ad started off showing two groups of Asian men warriors that is about to go into war over the Coke machine. However, the boy made them realize that there was enough coke for everyone. The battle might have been a warzone if the young boy did not inspire them to share instead of fight. The Carl’s Jr and the OCB ads explores how female sexuality is used in our society. It seems to discriminate and discourage the figured women. For example, both ads showed beautiful, slim women which society influences us how a woman body should look. Why couldn’t they choose a full-figured woman, as they are beautiful and sexy too? As a woman, is this what we should admire?

Relationship between people. To me, the most important relationship in the ads, is the relationship between women and how society sees them. For instance, two of the ads portrayed the woman as a sexual individual, but is that true. How do we know that those women are not conservative women behind camera? However, the ads want you to believe that women love to show their sexuality.

Relationship with product. The relationship I chose to focus on is the image of the women and the product. For example, in the Carl’s Jr Ad the woman said, “I love going all natural?” At first, my observation was that she loves being naked. However, at the end of the ad, it shows her eating an all-natural burger. So, why is her body used as an object or a piece of meat? Also, why advertise the Schlage Lock when the focus would be the woman acting crazy? To me this goes beyond image, but more into dehumanizing a woman and the value of her worth. 

Effectiveness. The least effective advertisement for me is the Schalge Lock. How do we know that the lock really works? The sales guy just told the man that the lock is effective, but did not show him how effective it is. The next less effective advertisement is Carl’s Jr: Au Natural. Throughout the commercial every time she continues to walk, it shows a fruit. The ad wants you to believe that they are natural too, but how can we tell. Especially when she starts eating the burger at the end. Are we supposed to assume that just because she is a tall slim blond, the burger she is eating is all-natural?  The Coca-Cola ad to me is not that effective because if it was not for the young boy, the two Asian warriors would have battled. The most effective ad to me is the OCB: Stick it up. Advertiser wants to show that the tobacco paper really sticks and what better way to prove that by covering the woman with it. 

Social Science Evidence

I observed the ideal image of women and the explanations of using them in a sexual manner. To support this, in theme 1 we learned about human behavior. My interest in the dehumanization of women fits well with sociology and psychology. Focusing on the inner person and society and how it changes over time. Advertisements is a way to make women insecure about themselves by using beautiful sexy women. But why? People will still buy what is being sold no matter how it is advertised. If people did not fall into the trap of advertisements, they would stop making them. Centuries ago, women were preserved and non-existent, now they are the object for the product that is being sold. In the Carl’s Jr ad, some questions come to mind. Why is the woman naked? Why are different fruits shows as different parts of her body? The fact that women have some sort of attractiveness is what gets the viewers’ attention and looking past the negative impression. 

Question

[bookmark: _GoBack]This course covers the basics influences of human behavior. For example, I work, go to school, and have a fiancée. Centuries ago women could not do that, but just be a house wife and stay home with the children. In my apartment, I do the most of the cleaning because my fiancée is not the neatest person, but there are times when I am physically not capable to clean and he helps. Over the years, times have changed and they are going to continue to change. So, based on that information, my social science question is: Does a person physical appearance affects the reflection of another? 
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